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Our Expertise Crosses Categories

Beauty + Hair Care Wellness + Personal Care Home + Lifestyle Food + Beverage
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A Few Words from Our Clients

As a brand new start up, we were impressed not only
by how quickly we started seeing coverage but by the
level of care for the success of our overall buisness.
When communicating with the TEN3 PR team it felt
like they were additional partners in our company, but
when they were out working on our behalf it felt like
we had the power of a massive agency. Truly caring
and professional, we could not have picked a better
company or better people to work with.

- Justin Dauman, Co-founder

NEXT %= STOP

| could not have asked for a better team to spearhead
our corporate branding efforts than TEN3 PR. Now, our
points of difference are being communicated across all
touch points. They are great partners to help us move
our business forward.

- John Florez, CEO

RIGHTAU®INE

Sharon's passion for her work was apparent from our
first meeting. She is a strategic and creative thinker
who has introduced new ways for our small non-profit
organization to share our story and reach a larger
segment of our community, Sharon is a trusted advisor
and | look forward to a long and fruitful partnership
with her and the team at TEN3 PR.

- Pat Gunther, Managing Director
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BROOKLYN YOUTH
MUSIC PROJECT

The team at TEN3 PR helped me boost my visibility,
reorganize my website, and strategize about how best
to promote my message through op-eds, interviews
and article placements. | feel ready to maximze my
novel's promoation. Thank you Sharon and Anthony!

- Deirdre Sinnott, Author

The Third Mrs. Galway

Sharon, a trusted colleague | have known for many
years, stepped into our team with her knowledge and
passion for the brand and business seamlessly. Our
account team, which was curated to fit our specific
husiness needs, is as collaborative as they are results
driven. Their industry expertise and dedication to our
business has made them a natural extension of our
internal team and we couldn't have chosen better
partners.

- Rebecca 0'Brien Fernandez, Senior Director of
Communications Deva Curl

The TEN3 PR team does amazing work! We have been
writing about our brand forever and we've never
achieved any messaging as clear as Sharon and the
team developed.

- Chris Christmas, Co-founder




Our Work: A Snapshot
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Unleashing the power of culture to deliver
your messages to the right audience at the
right time In the right way.
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Some Places Our Clients

Recently Appeared
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PURE .~ EARTH

Action:

1/ Elevate founder and strategic partnerships
to raise awareness of impact of global
pollution; 2/Leverage annual pollution report
to create relevance and urgency within hews
cycle; 3/Publish white paper in trade journal
based on ongoing research and success.

Pollution poisons millions. | G| ST
Richard Fuller and Pure -
Earth are doing something
about it.

Protecting thoee who have been left behind by
industriaization.
Uy B Walsh | @oryarraaien | Uct 20, 2072, 388 LUT

Part of The Future Perfect 50

Results:

When | first spoke to Richard Fuller in 2007, | was just beginning my work as the climate
change correspondent for Time magazine. | thought | knew what the most important T T
neglected environmental problem in the world was: climate change.

« To date Pure Earth has been featured in a

But Fuller wanted to tell me about something else. Climate change was incredibly important,
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no doubt, but under the radar. Millions of children in some of the poorest countries in the o . . -
world were being poisoned each day by lead, mercury, and other environmental toxins that broad range of media In 70 countries
rich countries had mostly eliminated. And no one was paying attention. . r
| N | = including CNN, CNBC, BB C News,
Fuller — an Australian who had started a business sustainability company before diving into : 2 4 e
the world of nonprofits — was convincing, so much so that he launched me on a three-week As soc | ated P re s S’ Fl n a n C | a '_ Tl m e S ) T h e
reporting trip visiting some of Russia’'s most forgotten and most toxic sites. But then he has £
to be. Since founding the nonprofit Blacksmith Institute in 1999 (which became Pure Earth Washin g ton Po St’ France 2 4, an d Le
in 2018), Fuller has focused on alleviating the toll that conventional pollution — especially — == 3
from lead poisoning — takes on many of the poorest people in the world. It's a subject that b M on de

doesn't tend to attract huge amounts of funding or celebrity do-gooders, but the damage it
does to human health is huge.

Our efforts garnered more than 2 Billion
| media impressions as well as over 5,000
JET : social media mentions.
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15 Best 4C Hair Products to Moisturize and Define

Your Curls

Curly hair experts racoramend shoppicg these zop picks to ravitalize your natural kair,

’ | ® anrRFa I03CAR Dav em

WHY WE LOVE IT
@ Highly aydrating
@ Adds dehnition
@ Mils formu’a

TAKE NOTE

® Exzensive

L

BETS EHAMPOO FOR 4C HAIR

No-Poo Decadence

DEVACURL
sephora.com
546,00

While traditional shampoos aren't a
definite no-no for curly hair, picking a
gentle cleanser for vour curls has
loads of benelits. This no-suds hair
cleanser from DevaCurl is made with
coily hair in mind and gets rid of
dirt, grime and product build-up
without stripping your strands dry.
After rinsing, vou'll be lefr wirh sofr,
moisturized and defined curls every
time.

SELF

HEALTHY BEAUTY
AWARDS

READERS’
CHOICE
BEAUTY
AWARDS

INnStyle

CHALLENGE: REGAIN CONSUMER TRUST

DevaCurl

Action:

1/LLeverage diverse panel of third-party experts to educate
about brand benefits, amplify messaging around the
psychology of naturally curly hair, and credential brand
safety and efficacy; 2/Lean into supportive beauty editors/
reporters with first looks at new line-up; 3/5Seize pop
culture milestones and recognition days to gain relevance;
4/Arm diverse creator community with products and key
messages to re-engage community on social.

Results:

* DevaCurl was featured in all top-tier beauty and trade
publications including an exclusive in WWD and
multiple articles in media outlets that either negatively
covered or wouldn't cover the brand the prior year.

« The brand was selected for coveted “Best of Beauty”
and Readers’' Choice awards by Allure, InStyle, Self, and
Cosmopolitan.

« Our efforts resulted in more than 8.2 billion media
impressions and counting in outlets including Today,
Allure, Byrdie, Cosmopolitan, ELLE, Essence, Good
Housekeeping, Latina, MadameNoir, PureWow,
StyleCaster, and Women's Health.



NEXT »= STOP

Action:

1/Seize stay-at-home order to create demand for
a new way to experience luxury travel
destinations; 2/Leverage upcoming holiday
season to create urgency for media to share our
story; 3/Engage travel-focused micro-influencers
for reviews and unboxing content on Instagram
and YouTube.

- — i, S

Results:

Next Stop candles were featured in 5 top-tier
and 3 key regional publications and
generated over 530 million UVMs within a 90-
day period. Our team secured coverage In
publications including Fortune, Prevention,
Observer, and Elite Daily.

Next Stop Candles: This one is best for a "staycation." As the number of y
COVID-19 cases continues to spike daily to harrowing levels, it might be AR
worth considering putting off your travel plans if you can. So if you're staying ’
home, you can at least set the mood to somewhere else with Next Stop :
Candles, a line of scented, hand-poured candles emitting peaceful aromas wn
from Maui to Mykonos. Each candle is inspired by a destination around the
world, uses vegan wax (including coconut and soy), and has a wooden wick
for a more even burn—for approximately 60 to 80 hours of burning time.
SRP: $40 for an individual candle, and there is a "frequent flyer club"
membership for regular deliveries.
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Influencer program resulted in UGC from 10
high-engagement travel influencers which

| __ amplified sales during peak, make it or break it
| BEoeas holiday season.
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@he Florida Times-Lnion
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With a son who is legally blind, Lisa
Pleasants works to raise funds for

research

Charlie Patton
Publien=d 2:00pM. ET Uy 1,207
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Fven while she was pregnant with her sun Brendon, now 18, Lisa Pleasants knew

there was a possibility he would be born with a rare genetic condition that could
leave him legally hlind.

Pleasants has two brothers and a cousin who were born with X-linked

retinnschisis, which causes layers of the retina to separate. Tt is the leading canse of

juvenile macular degeneration in males,

Brendon Pleasants is legally blind. 1le uses magnifiers, large-print books, a camera
connected to s computer, a Galaxy 86 cell phone and an iPad to read. Without
assistance, he can read the top two lines of an eve chart. But his vision is "getting
warse nover fime," he said.

PHYSICIAN’S WEEKLY

Hiami Herald

rare, orphan and neglected diseases

=FIGHTING

=BLINDNESS
M™TMS
for SIGHT

CHALLENGE: EDUCATE + EMPOWER

Action:

1/Educate about investigational treatment options for
rare inherited eye diseases,; 2/Partner with principal
Investigators and advocacy groups to raise awareness of
clinical trials; 3/Establish company presence on social
media; 4/Develop key digital assets for use across
channels.

Results:

« Conducted local media tours in partnership with
research institutions, investigators, and local patient/
family spokespeople

- Forged partnerships with rare disease advocacy
groups and supported local in-person and virtual
events

« Created company social channels and built
community from ground up

« Developed social media playbook for employee use

« Created employee activation on social media for Rare
Disease Day
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THOUGHT
LEADERSHIP

Elevating organizations, brands, and leaders
above the fray of competition by creating an
authoritative presence in the places that

Mmatter.




How nonprofits can evolve
following a time of uncertainty

Puat Genther
Jaly 22,201

As the country begins o reopen alter more than & year ol
uncertainty and isolation, the need for a sense of conmumunity
and belonging i areater than cver. There couldn't be a better
time far nanprofit organizatinns to dauhle down on their
commitmeant to the communities they serve.

Avcording toa recent stuldy commissinned by Fildelity
Charitable, 23 percent of current dunors plan W inurease
waintain their dopation Jevels, What's more, most dunors
planto support local charides. This trend presents aunlque
opportunity far loral organizations committed tn purpose-
driven work ta stepup and lead.
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Becoming a Biotech CEO
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Posts

Contributor
Articles

Social Media + Blog
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- See links below for examples
of by-lined articles in
business and industry trade
publications and blog posts:

RightWorks Staffing Blog

Nico Barawid Entrepreneur
By-lines

NonProfit By-line



https://www.rightworksinc.com/blog
https://www.entrepreneur.com/author/nico-barawid
https://www.entrepreneur.com/author/nico-barawid
https://philanthropynewsdigest.org/features/the-sustainable-nonprofit/how-nonprofits-can-evolve-following-a-time-of-uncertainty

We place our clients at top
industry conferences to help
credential them as
authoritative voices in their
industry and in the world of
business:

Some of the events our clients
have participated In:

- BlogHER
 BlogHER Health
+ ALIS
- Fast Company Innovation
o Y | y , e | i Festival
2 a2 E e W P4 "W gt e - The Kroger Wellness Festival

| PHARMACIST //\\/X\;;; >ﬂ
NP
 MOMS S AN &

M MS M MS M MS M M4




SOCIAL MEDIA +

INFLUENCER
RELATIONS

arnessing the
influence to hel

oower of culture and

0 brands leverage the

arbiters of cultural trends to connect with
consumers where they are.




Click Stylists’ Names to Watch

Prose

Action:
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1/Leverage professional, celebrity stylists’ credibility with
consumers to introduce new Prose Styling Gel,

2/Educate consumers in brand efficacy and points of
difference with engaging "*how-to" social content;

3/Use celebrity stylist testimonials to introduce brand to
consumers for trial and professionals for client
recommendations.

Results:

« Secured content creation partnerships with 5 top
celebrity stylists with ~150K followers combined

Maggie Connelly y = Reagan Link

« Content surpassed typical engagement rate with post
engagement at 1-2.5%

« Increased traffic to prose.com landing page by 6%

- Set the stage of ongoing stylist ambassador program
and help brand overcome challenge of being solely
available through direct-to-consumer channel.

CHALLENGE: CREATE PRO COMMUNITY FOR DTC BRAND

Cynthia Alvarez



https://docsend.com/view/pbqxepia4u8fgs3q
https://docsend.com/view/fndac9n9avidpbxu
https://docsend.com/view/w4bcdzjm99nmewu6
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Ask AYANA

“Is anyone avalable to chat?”
“Whare are you located?
“Can | book an sppointmem?*
“What services do you offer?*

Type a question

Linked 3
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Ayana Therapy »¢
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AYANA

Sayanatherapy - & 3 6 reviews @ - Mental Health Service 8 Follow

At Ayana Therapy, we understand that representation in therapy matters, which is why we are
working tirelessly to provide a safe space for BIPOC seeking to heal.

Read more on Ayana's mission 1o deliver high quality mental sealth care that you deserve!...

OO O 0O
CD“Nomshouldmwtomm C

( when you look for something )
that can help you heal” Coly
told CNN. "Peodle of color C
should be more demanding
( ALOUt who their therapist is. )
When it comes to healing, you
0 moant to find your cafo
sgace, and safe space to me
( means being seen, being )
Iocked at, being understood.

CHALLENGE: BUILD A COMMUNITY

Hyona
Therapy

Action:

1/Develop and deploy a strategy for key stakeholders to
align on and execute; 2/Create messaging addressing
breaking news early on so the target audience viewed
Ayana Therapy as their go-to resource; 3/Leverage internal
experts to provide feedback on the experiences of patients
to create a strong connection point on social; 4/Explore
the audience archetypes to create a brand voice that took
a strong stand and spoke to them

Results:

 All key metrics were increased within the first 3 months
of strategy deployment

« Grew organic engagement by 20% overall on Facebook

 Increased organic engagement by 50% per post on
Facebook

- Created meaningful conversations with the audience
measured by audience and brand nestled comments

» Increased engagement among current followers by 25%
on Instagram

* Increased page views by 30% on Linkedln
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Ded youknow that the CEC now "
recommends hepatitis B uaccinaton

- N

: foralackdts ages 19-59
bréctuasicr

HEPLISAV-B\) (" CHOOSE EFFICIENCY > )

Hepatitis Awareness Month: Help Your Patients Live(r) Longer

May 16, 2022
Victoria Barker, Phacer D Candicate, Addy Howe, PharmD Canscate . Marilyn N, Bulioch, PharmD, BCPS, FCCM

Many of patients with hepatitis tha® pharmacists encounter have viral hepatitis, which can be easdy rnamembered 25 the ASCs cf hepatitis.

May s Hepatitis Awareness Month, recognizing a disease that can be both acute or chronic as well as infectious and
non-infectious.

Hepalits can have 3 widesoread IMRAct on the heallh and pharmaceutical needs of patients. It ako carnes a stiyma that
may make patients hesitant 1c seek treatment or disclose thew condition.

As a result, providers may not be aware of unique pharmacotherapy requirements these patients may have. Prevention,
optimal disease state management, and appropriate pharmacokinetic and therapeutic attention are all part of the holistic
approach to hepattis care.

Many of patients with hepatitis that pharmacists encounter have viral hepatitis, which can be easly remembered as the
ABCs of hepatitis, Starting with the A for hepatitis A virus (HAV), the Centers for Disease Control and Preventior's

- aa

With Pharmecy Times ard Pharmacist Moms Group (PAMS)™ to spread
anamanaas akaut 1aa new COL rmeomrandsting azout tha Faa B vaccinatian
Al lhis pear's BlogHer Hedl il event

FR&. Az of Sabiiary 2027, CRC ddad hap Svacd v tathe s of
recoemment e adull vanenalons for adults 1es Dnar 1o =rn. e
recommeny == sdolt vascnes wers flu, cregmony, skhirgles, and 1dep. 138 o
your phar macls: today 10 Qet CELght Lp onyaJr vaccinat ans &

Mspotlighttalk eguestspraker fpharmacstmeoms Yhaalthandweiness
¥hicqher ¥locangeles trallingereens fpharmacyathvacate fhapatisb
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CHALLENGE: EDUCATE + OVERCOME BARRIERS

DYNAVAX

Action:

1/Engage advocacy group Pharmacist Moms,
Pharmacy Times, and mid-tier mom influencers to
share importance of being proactive about their
health; 2/Educate pharmacists who are also mothers
about ways to overcome vaccination hesitancy when
engaging patients; 3/Leverage relevant cultural
milestones like Hepatitis Awareness Month; 4/Drive
traffic to brand channels and to local pharmacists.

Results:

« Secured 10 influencers with 1.2 million combined
followers

« Generated content via Instagram Reels, Stories,
and static posts with 100% key message delivery

« Pulsed out content to align with key brand
milestones to create audience surround sound

« Engaged key members of Pharmacist Moms to
serve as brand ambassadors beyond social
activations (e.g., interviews, web videos, at events)



We create inspired
campaigns that drive lasting
brand affinity

NEW YORK

1412 Broadway T H A N K YO U
New York, NY 10018

LOS ANGELES

714 N. La Cienega
Los Angeles, CA 90069

MEXICO CITY
Av. Horacio 1022
Polanco lll Secc, Miguel Hidalgo
11550 CDMX, Mexico

Sharon Robustelli
sharon@ten3pr.com

917.328.6723
www.ten3pr.com



